	MARKETING FUNDAMENTALS – (CAREER TECH – BUSINESS & INFORMATION TECHNOLOGY)


GRADE LEVEL 12  ONE CREDIT

This is a course of study in the basic marketing concepts and foundations with an emphasis on the application of technology to perform marketing duties/tasks and software applications including the use of word processing, databases, spreadsheets, and graphics. Course content includes topics related to human relations, math, communication, economics, selling, promotion, risk management, distribution, and marketing trends. Students learn office and job safety, competencies required to secure and hold jobs. Students will develop leadership traits and identify their leadership potential through participation in the DECA (an association of marketing students) student organization.

	DECA (2 Weeks)
	 Safety (1 Weeks)
	Security (3 Week)
	What is Marketing?

(3 Weeks)
	Marketing Functions (3 Weeks)
	Human Relations (3 Weeks)

	Getting to know you activities:

· Ice Breakers

· Syllabus

· School emergency procedures

DECA 
· What is DECA?
· Professional organizations

· Role play
Role Play 
· Practice role plays

	· Work place safety
· Online Safety
	· Security Precautions 
· Inventory Control

· Checks & Balances

· Accounting

	· Marketing Defined

· Marketing Mix 
· Product Mix

· Segmentation

· Product Life Cycle

· Branding


	· Product Service Management 
· Marketing Information Management
· Financing
· Pricing
· Distribution
· Selling
· Promotion
	· Positive Working Relationships
· Leadership Styles

· Working with Difficult People

· Communication



	Possible Resources:
· DECA PPT
	· Safety Prezi
· Online Safety Packet
	· Security Precautions LAP
	· Marketing is All Around Us Ch 1 ME
· Pick the Mix LAP

· Have It Your Way LAP

· Have We Met LAP
	· What’s the Source? LAP (MIM)
	

	Possible Technologies:
	· 
	· 
	· 
	· 
	

	Possible Project based Learning:
	· 
	· 
	· 
	· Marketing Functions Project
	· Balloon Activity
· Monster Activity


Chapters listed above are from the book:  Marketing Essentials
   This Curriculum mapping is subject to change due to the following:

1. Schedule conflicts

2. Students ability to formulate, practice, and perform.    

3. Another subject (not listed) is substituted to match the environment of the class room 
4. Marketing Essentials, computer software,  and other supplements used 

	Economics ( 3 Weeks)
	 Employability (3 Weeks)
	Career Exploration (2 Weeks)
	Selling (3 Weeks)
	Promotion

(3 Weeks)

	· Economic Resources

· Profit

· Supply & Demand

· Macro

· Micro

· The Business Cycle

· Productivity

· Political & Economic Analysis

· Private Enterprise

· Economic Competition

· Business Risk


	· Making Change

· Preparing Cash Drawer

· Self-Understanding

· Handling Feedback

· Personal Appearance

· Self-Control

· Honesty & Integrity

· Work Ethics

· Job Search Skills


	· Career Research
· Interest Inventories


	· Selling Process
· Customer Service
· Buying Motives
· Feature/Benefit Selling

	· What’s Promotion

· Types of Promotion

· Display

· Internet Marketing

· Media

· Publicity

· 

	Possible Resources:

· Economic Resources LAP

· Political & Economic Analysis CH 3 ME
· Economic Concepts

· Productivity LAP

· Supply & Demand LAP

· Lose, Win or Draw LAP

· Who’s the Boss LAP
	
	
	· Customer Buying Decisions LAP
· Find Features, Boost Benefits LAP
	· Know Your Options LAP

· Ad-quipping Your Business LAP

	Possible Technologies:

· The Stock Market Game
	· OKCIS
	· OKCIS
	· 
	

	Possible Project based Learning:

· International Activity


	
	
	· 
	


